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A Partnership for Public Health:
USDA Branded Food Products Database

* The Partnership’s goal 1s to enhance public health
and to share open data by augmenting the USDA
National Nutrient Database with nutrient
composition and ingredient information on

branded foods.

* The data 1s publicly available for use by federal
agencies, the research community, international
databases, proprietary databases and end users
(1.e., app developers), and the food industry.
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Parent Company or Private Label Name

Nutrition Facts Panel (NFP) and Expanded Facts Panel (when
available)
» Information available “as packaged” and “as prepared”, with
added ingredients

Product name and generic descriptor

Weights and measures

Serving size and servings per package

Date Stamp associated with most current formulation (effective date of
change/introduction)
»  Historical data on food products will allow for tracking dietary
trends.

Ingredient list and sub-list (huerarchical and in descending order)
o This information has never been captured before in the USDA
National Nutrient Database.

GTIN Number
s Specific nutrient composition directly from the food product,
correlated to this number, will be available.



Two Options for Data Submission
to the
USDA Branded Food Products Database:
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https://ndb.nal.usda.gov/ndb/

ARS

nited States Department of Agriculture
Agricultural Research Service

Research

You are here: ARS Home / Northeast Area | Beltsville, Maryland (BHNRC) / Beltsville Human Nuirition Research Center / Nufrient Data
Laboratory / Docs f USDA Branded Food Products Database

ARS People & Locations

ARS Newsroom

Y

Related Topics

\‘

> USDA National Nutrient Database
for Standard Reference

> USDA National Nutrient Database
for Standard Reference Dataset
for What We Eat In America,
NHAMES (Survey-SR)

= Monitoring Sodium Levels in
Commercially Processed and
Restaurant Foods

> USDA Special Interest Databases
on Flavonoids

> USDA Nutrient Data Set for Retail
Meat Cuts: Beef, Lamb, Pork and
Veal
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USDA Branded Food Products Database

The USDA Branded Food Products Dalabase is the result of a Public-| Prwate Partnership, whose goal is fo enhance public health
and the sharing of open dafa by complementing USDA Food Ci with nutrient of foods
and private label data provided by the food industry. Members of the Fubhc Private Parinership include:

Agricuitural Research Service (ARS), USDA (www ars usda.gov)
International Life Sciences Institute (ILS1) Nerth America (wwuilsi na org)
GS1 US (www.gsius.orgl)

1WorldSync (www. Twerldsync.com)

« Label Insight (www labelinsight com)

The BFPDE includes:

product name and generic descriptor,

serving size in grams or milliliters,

nutrients on the Nutrition Facts Panel per serving size and 100 gram-basis, 100 mi-basis, or fluid oz-basis,
ingredient list, (never before captured by USDA), and

date stamp associated with mest current product formulation.

All data will be archived, allowing for dietary trends tracking. The BFPDE allows: dietitians to provide specific dietary guidance:
researchers fo better link dietary intakes to disease measures; and policy makers to deveiop guidance which promotes public
heaith.

More information on the US[igaistasatntasasn

« Freguently Asked Qulil
« Talking Points

The data are located on a s
agreement with the Universii]
develops and performs qualil
following web site:

Release History:
September 2016 - Initial rolig
January 2017 - Cver 107,004

April 2017- Updated calcuiati

Thomas Vilsack
Secretary
U.S. Department of Agriculture




More About the Database

* The USDA Branded Food Products Database 1s hosted
by USDA’s National Agricultural Library, who also
enhanced the search program to improve the user
interface.

* The USDA Branded Food Products Database 1s
accessed through the same search program as the
USDA National Nutrient Database for Standard
Reference, but is clearly identified as a distinctive, yet
connected, Database.

NAL NATIONAL
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Food Compo

sition Databases Enter the

World of Big Data

—The research community felt that the
benefit of gaining a much larger amount of
computed data by food manufacturers on
food products far outweighed the desire for

analytical d

ata

—This was a |

paradigm shift for USDA

—USDA Branded Food Products Database
now includes 215,000 foods and continues

to grow...



Food Composition Databases Enter the
World of Big Data

* For the research community, this means that
dietary intake and exposure assessment are
improved
—Big data allows for more easily teasing out
dietary patterns

— Ability to search for products with a
specific ingredient, 1.e. raisins, carrots,
maltodextrin



How to search by ingredien

USDA United States Department of Agriculture
=—o Agricultural Research Service
¢ o

USDA Food Composition Databases

NDL Home Food Search Nutrients List Ground Beef Calculator Documentation and Help ~ Contact Us

Advanced search Is currently in testing. Please send us an email if you have comments and suggestions about this new feature!

Advanced search lets you build expert searches using the form below. 9

QaQuick search

Include foods which contain all of these words

Include foods which contain this exact phrase

Include foods which may contain one or more of these words

Include foods which do not contain these words

"/ Include ingredients in search

Limit by data source

All Data Sources ... v

Limit by food group (Only available for Standard Release)

Select a foodgroup -




The Numbers

 The Database currently contains ~215,000
products and continues to grow.

* Since 1ts launch in September 2016, the
USDA Branded Food Products Database and
the USDA National Nutrient Database have
had a combined 17 million page views from
1.2 million users.



Visitors to the USDA Branded Food
Products Database

46 %
returning
users

54% new
users

In August 2017, 54% of users to the USDA Branded Food Products
Database were new users, 46% were returning users



Database Metrics: Global Usage

Interest in the USDA Branded Food Products Database
1s global:




USDA Branded Food Products Database:
Stakeholders and their Questions

Downloads
API
Formulations

Analytical
methods

Database
updates

e Curriculum

development

e Usingasa
tool to teach

food labeling

Support for
navigating
the database
Nutrients
missing from
database
Nutrients in
foods

e Nutrient
content of
foods over
time

e Nutrient
retention



USDA Branded Food Products Database
Sample Question Topics

Top 2 Questions Received:
* When will the Database be downloadable?
* How often 1s the Database updated?

Contact: usdabfpd @ars.usda.gov



mailto:usdabfpd@ars.usda.gov

How are the USDA Branded Food Products
Database and the USDA National Nutrient
Database for Standard Reference Accessed?

Devices Used for Database Access
Sessions % of Total
Desktop 2,090,147 72.48 %
Mobile 630,465 21.86%
Tablet 163,219 5.66%

October 2016- September 2017



How users search for the USDA Branded Food
Products Database and the USDA National
Nutrient Database for Standard Reference

Sessions % of Total
Search Engines 1,319,241 45.75%
Direct 954,980 33.11%

Referral from Other

Websites 533,167 18.49%
Social Media 75,7704 2.63%
(Other) 680 0.02%
Email 59 0.00%

October 2016- September 2017




Success Factors

The Partners were successful in
gaining voluntary submission of
data from food manufacturers
because of the two options available
for data submission.

Both of these options are trusted,
secured mechanisms for
manufacturers to submit their data
for inclusion in the USDA Branded
Food Products Database

Options offered leverage current business practices, making the
sharing of this data with the USDA seamless

An unintended benefit discovered 1s accuracy. Products available
in the database appear in the top of online searches — important
to brand owners as they look to ensure their product data 1s
delivered to researchers and consumers



Success Factors

« The USDA Branded Food
Products Database 1s
embedded within the USDA
National Nutrient Database,
which 1s recognized by the
research community
worldwide as the gold
standard for food
composition databases.




Why was the USDA Branded Food Products
Database established as a Public-Private
Partnership?

 The 6 Partners came together:
— With a shared goal

— This could not be accomplished by one of the
Partners alone

— Expertise in data quality and management, data
collection, supply chain standards, and research
knowledge was essential

* This successtul PPP 1s a model for how multiple
sectors can collaborate to benefit public health.



Global Applicability

* Is there an interest to leverage this model in other
regions/ countries?

* How can we work together to fulfill data needs on
products imported into our countries?

 The Partnership is
willing to share our
learnings and structure
for this database




Next Steps for the Partnership

Continue to grow the Database, create awareness,
and 1ncrease use

Move data from USDA Branded Food Products
Database into USDA Food and Nutrient Database
for Dietary Studies (FNDDS)

Increase private label food items
Add foods imported into the US
Add restaurant foods

Align on a standardized, validated algorithm that
will be used across all food products to determine
food groupings.



Questions?

Contact: usdabfpd @ars.usda.gov
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